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INSIDE INFO 
E L E C T I O N  ·  D U E S  R E S T R U C T U R I N G  ·  S T U D E N T  G R O U P S  
Dee Magnoni to Lead 
SLA in 2017 
dee Magnoni, research library director 
at the Los alamos national Laboratory 
in Los alamos, new Mexico, was cho-
sen by sLa members to serve as presi-
dent of the association in 2017. 
dee will serve as president-elect in 
2016, then serve a year as president 
and a year as past president. Joining 
her as new members of the board in 
2016 will be nick collison (treasurer), 
tom nielsen (division cabinet chair-
elect), and Mary talley (chapter cabinet 
chair-elect). 
the election for new board members 
opened on september 2 and closed on 
september 23. Balloting was conducted 
online; approximately 22 percent of sLa
members cast votes. 
dee brings more than 20 years’ expe-
rience in corporate, academic and gov-
ernment settings to her new role in 
sLa, where she has served in a variety 
of capacities. she was president of the 
rhode island chapter in 1995-1996 
and the Boston (now new england) 
chapter in 2005-2006, and has
Board Agrees to 
Restructure Dues 
on september 9, the sLa Board of 
directors approved a recommendation 
from the Finance committee to adjust 
membership dues. as of 1 January 
2016, sLa’s dues structure will be as 
shown below. 
the unit affiliation rates—$20 for each 
additional chapter or division affilia-
tion and $12 for each caucus affilia-
tion—will remain unchanged in 2016. 
the unit allotment calculation will also 
remain unchanged. 
the dues restructuring will make 
$200 the predominant dues rate, which 
is in line with most other library associa-
tions and organizations. 
2015–2016 DUES RATES PER MEMBER 
Membership category 2015 dues 2016 dues % increase 
Full Member (u.s. salary $75,000+) $200.00 $200.00 0% 
Full Member (u.s. salary $35,000–$74,999) $185.00 $200.00 8% 
Full Member (u.s. salary $18,001–$34,999) $114.00 $200.00 75% 
*Full Member (u.s. salary $0–$18,000) $40.00 $200.00 400% 
**Full Member (u.s. salary $0–$18,000) $40.00 $50.00 25% 
honorary/Life Member $0.00 $0.00 0% 
organizational Member $750.00 $750.00 0% 
***retired Member $40.00 $100.00 150% 
student Member $40.00 $50.00 25% 
****unemployed Member $40.00 $100.00 150% 
* applies only to sLa members in north america. 
** applies only to sLa members outside north america. 
*** For retired members with 45+ years of continuous sLa membership, dues rate is $0.00. 
**** rate is available for one year only. 
chaired the it division (2001-2002), 
the engineering division (2009), and 
the Leadership & Management division 
(2011). she served on the sLa Board 
of directors in 2002-2003, chaired 
the 2014 annual conference advisory 
council, and is currently chair of the 
Volunteer experience task Force. 
Before taking the job at Los alamos, 
where she oversees 35 staff mem-
bers and a wide range of services and 
resources, dee worked at the olin college 
of engineering in Massachusetts. she 
was hired as the college’s first library 
director in 2002 and established many 
of the library’s services and resources 
from scratch. 
dee was named an sLa Fellow in 
2010 and was presented with the rose 
Vormelker award in 2013. in 2014, the 
new england chapter awarded dee its 
special recognition award for her years 
of chapter service as well as contribu-
tions to the association. 
SLA Recognizes Student Groups 
for Leadership and Innovation 
each year, sLa honors a select few of 
its 20 student groups for their achieve-
ments in various areas, such as leader-
ship and programming. For the 2014-
2015 academic year, sLa is honoring 
the following student groups with a 
certificate of merit: 
•	 San Jose State University: Innovative 
Programming 
•	 University of Western Ontario: 
outstanding Leadership 
the student group certificate of
Merit is awarded by sLa’s student
and academic affairs advisory council, 
which advises sLa on student programs 
and activities for sLa’s chapters and 
divisions. 
the san Jose state university student 
group’s goal is to create professional 
engagement and networking opportuni-
ties for its student members. during the 
2014-2015 academic year, the group 
greatly expanded its programming to 
meet that goal. specifically, the group 
organized the following: 
•	 Three events co-sponsored with 
other sJsu ischool student groups; 
•	 Three Twitter chats on topics in spe-
cial librarianship; 
•	 Three Webinars on special librarian-
ship and topics of interest to future 
library professionals; and 
•	 Online social hours and business 
meetings. 
in developing their programs, the 
students were determined to collab-
orate with professional organizations
Continued on page 16 






    
     
    




    
 
	 	 	 	
 
	 	 	 	 	
      
 
INFO NEWS 
D A T A  M A N A G E M E N T ·  I N T E R N E T P A S S W O R D S  
Librarians, Faculty Differ on 
Need for Collaboration 
Fewer than half of university faculty 
members (45%) desire better commu-
nication with librarians, but nearly all 
librarians would like better communica-
tion with faculty, according to a recent 
survey. 
the poll of approximately 500 fac-
ulty and 500 librarians, conducted by 
Library Journal and gale (a global pro-
vider of research resources), revealed 
significant differences in perceptions 
about the need for better collabora-
tion and communication. For example, 
about one quarter of faculty think there 
is no need whatsoever for campus
librarians and faculty to consult one 
another. additionally, more than half of 
faculty (57%) say they coordinate with 
librarians on course reserves, but only 
31% of librarians say they coordinate 
with faculty. 
Faculty and librarians do agree on 
one point—that supporting student
information literacy is the most essen-
tial service provided by the library. they 
differ, however, on the need for services 
such as supporting faculty research, 
developing discipline-wide collections, 
and developing collections in direct
support of course curricula. individual 
responses revealed the gulf between 
the two groups: one survey respondent 
reported that “faculty does not view the 
library as an up-to-date resource,” and 
another said quick and easy access to 
google scholar was more essential than 
library resources. 
the complete survey results are 
available at http://lj.libraryjournal.com/ 
downloads/2015-bridging-the-librarian-
faculty-gap-in-the-academic-library/. 
Court OKs Google Books 
Scanning Effort 
google may soon have competition in 
its efforts to scan books and provide 
excerpts of them in its search results, 
thanks to a ruling in october by a u.s. 
appeals court. 
in its ruling, a three-judge panel 
rejected claims by the authors’ guild 
that google infringes on publishers’ 
copyrights when it shows snippets of 
books it has scanned in search results. 
the panel ruled that the snippets reveal 
“information about Plaintiffs’ books”
but are not a “substantial substitute” 
for them. 
google has been scanning books
since 2004, when it began collaborat-
ing with libraries at stanford university, 
columbia university, and the university 
of california (among others) as well as 
the new York Public Library. thus far, 
google has scanned more than 20 mil-
lion books, many of which are out of 
print. 
the scanning project enables
searches for particular terms that might 
appear in a book, although google does 
not receive a payment if a searcher 
uses google’s link to buy a copy. the 
authors’ guild had argued that google’s 
book search is not “transformative” and 
that the snippets constitute an illegal 
free substitute for their work. 
the court rejected these claims, not-
ing that google’s “ngrams” tool—which 
allows searches by the frequency of 
usage of selected words—is indeed 
transformative because it could not be 
replicated by manual searching, even 
with direct access to the books them-
selves. the snippets that google shows 
are also transformative, the court said, 
because they “[identify] books of inter-
est to the searcher” without replacing 
them. 
although google scanned the books 
in their entirety, the court noted that 
previous courts have rejected the argu-
ment that a whole copy cannot be a 
fair use. 
“While Google makes an unauthor-
ized digital copy of the entire book, it 
does not reveal that digital copy to the 
public,” the court stated. “the copy is 
made to enable the search functions 
to reveal limited, important information 
about the books.” 
With respect to the snippets—which 
are normally about an eighth of a 
page—the judges acknowledged that 
they could cause some loss of sales, 
assuming the small amount of text
shown met a searcher’s needs. “But 
the possibility, or even the probability or 
certainty, of some loss of sales does not 
suffice to make the copy an effectively 
competing substitute that would tilt...in 
favor of the rights holder in the original,” 
they stated. 
in the wake of the ruling, the authors’ 
guild released a statement indicating it 
will appeal to the u.s. supreme court. 
if so, it would conclude a legal saga that 
began in 2005 as a class action suit and 
resulted in a settlement, which a judge 
rejected in 2011. the fair use issue 
then became the focus of litigation, and 
google won a district court decision in 
2013. that win has now been upheld 
by the appeals court. SLA 
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CONDUCTING DONOR RESEARCH 
Competitive 
Intelligence in the 
Nonprofit World 
Librarians and information professionaLs can use their 
competitive inteLLigence skiLLs to heLp nonprofit organizations
identify prospective contributors and convert them into donors. 
BY KRISTIN F. RICHARDSON, MLIS 
Y ou’ve probably seen the commercials featuring brave children battling chronic diseases, smiling at 
the cameras and the medical staff who 
are treating them, while their mothers 
and fathers tearfully explain how their 
child’s life is being saved. it tugs on my 
heart every time i see these commer-
cials, and i know i’m not alone. 
one of the primary charitable orga-
nizations airing these advertisements is 
st. Jude children’s research hospital, 
which wants to raise awareness and, 
more importantly, funds to help these 
children. But would it surprise you to 
know that these commercials are only 
a small part of how st. Jude raises the 
money needed to fund its daily operat-
ing costs of $2 million? 
Like many charitable and nonprofit 
organizations, st. Jude also relies on 
competitive intelligence to help raise 
funds for its cause. What’s that, you 
say? isn’t ci used only in the for-profit 
sector? 
A Rose by Any Other Name 
if you change your lens and view a 
nonprofit as a business entity, you will 
see that its goals and outcomes can be 
very similar to those of a for-profit orga-
nization. nonprofits have competition, 
maybe even more than the average 
business in the united states—in 2013, 
there were almost 1.5 million 501(c) 
organizations (entities with tax-exempt 
nonprofit status) on record with the 
internal revenue service. according 
to the givingusa Foundation, the total 
donor dollars in play among these orga-
nizations was $335.17 billion in the 
same year. 
With so many nonprofit organizations 
angling for a piece of the charitable pie, 
it is imperative for them to understand 
their funding sources (customers) and 
their competitors. that’s where pros-
pect development comes in. in the non-
profit world, the application of competi-
tive intelligence principles takes place 
within the realm of prospect research 
and management, also known as pros-
pect development. But before we begin 
comparing ci to prospect development, 
it is important to understand some of 
the terminology used in the nonprofit 
fundraising world. 
a constituent is someone an orga-
nization has on file in its institutional 
database. a constituent could be a 
previous donor, an alumnus, a com-
KRISTIN RICHARDSON is director of prospect development at Virginia commonwealth university and previously 
served as director of prospect research at the university of south carolina. she has more than 15 years of experience 
in financial sales, customer service, and home health care administrative management. she can be reached at 
vt89grl@gmail.com. 









     
 
	 	 	 	 	 	 	 	
    
 
 
   
	 	 	 	 	
	 	 	 	
 
 
	 	 	 	 	 	 	 	
	 	
     
 
	 	 	 	 	
      
	 	 	 	 	
	 	 	 	 	
	 	 	 	 	
	 	 	 	 	 	 	
CONDUCTING DONOR RESEARCH 
munity member, or even a foundation 
or corporation. the goal of nonprofits is 
to turn their constituents into prospects, 
which are people or organizations that 
meet certain criteria indicating that
they just may give us money—in which 
case, they become donors. a person or 
entity in any of these stages would be 
considered a customer in the for-profit 
market. 
Prospect development staff (which 
frequently include librarians) conduct 
ci for the fundraisers and development/ 
administrative leaders who meet with 
customers and ask them to support 
their institution. thus, the “business 
problem” for which nonprofits use ci is, 
in its simplest terms, identifying funding 
sources for the organization. a deeper 
objective for prospect development is to 
find the right prospect at the right time 
for the right program and ask for the 
right amount of money. 
does that last sentence sound famil-
iar? in business, the goal is providing 
the right product for the right price 
in the right place to the right person. 
competitive intelligence helps business 
decision makers achieve this goal. the 
same is true in the nonprofit world. to 
demonstrate how this happens, i will 
break down some of the basic doctrines 
of ci and apply them to prospect devel-
opment in nonprofits. 
Identify information that a decision 
maker needs about the competition 
or the competitive environment. the 
information that prospect development 
staff identify is collected and used 
for the purpose of finding a potential 
customer—a constituent—and strategi-
cally making him or her more aware of 
the organization’s funding needs, to the 
point that he or she becomes a donor. 
in the business world, this may trans-
late into ci identifying a potential niche 
for a product and tracking competitors 
to see whether they are engaged in that 
market and, if so, how they are attract-
ing customers. it may even go so far as 
exploring how the business can suc-
ceed within that niche. 
For prospect development purposes, 
the role of CI is more granular. We 
actually identify an individual constitu-
ent or information about a previously 
identified constituent who will make a 
strong prospect. then we provide infor-
mation to the decision makers—the 
fundraisers—that will help them engage 
with the prospect and solicit his or her 
support. 
to be effective in this role, we have to 
stay abreast of what is happening within 
our organization. this includes knowing 
about funding priorities, new and ongo-
ing programs, and the long-term goals 
of the organization. additionally, we 
have to know about the community and 
culture around us and any changes that 
are occurring that could affect whether 
we receive support from our prospects. 
Finally, as in the business world, we 
need to be able to report on what our 
competitors (other nonprofits) are doing 
and who is giving to them. if possible, 
we would like to advise how our com-
petitors are directly communicating with 
our potential donor. 
every nonprofit has, or should have, 
a defined purpose. But for the average 
constituent, differentiating one organi-
zation from others that have a similar 
purpose can be difficult. By collecting 
information, we can assist fundraisers 
with selecting the appropriate strategy 
for soliciting individual constituents. 
Collect raw data, using legal and 
ethical means, from public sources. 
Prospect development—more specifi-
cally, the prospect research piece— 
encompasses a variety of resources
that enable us to gather pertinent infor-
mation once we have identified either 
the prospect or the exact initiative we 
are tasked with exploring. Like our
business brethren, we apply a strin-
gent set of principles that guide how 
we gather information, what we share, 
and how we store it. the field of pros-
pect development has a vibrant profes-
sional development organization, the 
association of Professional researchers 
for advancement, which has created a 
strong code of ethics (http://www.apra-
home.org). While APRA primarily serves 
the prospect development profession, 
organizations that support other parts 
of the fundraising machine (e.g., case, 
aasP, and aFP) also have codified eth-
ics for their members. 
Most of the information sources we 
use in prospect development should 
be recognizable to special librarians. 
When assisting fundraisers for high-
er education institutions, we take full 
advantage of access to databases avail-
able through academic libraries. From 
there, we are able to comb through the 
“usual suspects” a ci analyst would 
use: hoovers, corporate affiliations,
dun and Bradstreet, and Privco, to 
name a few. We also utilize Factiva and 
even Who’s Who. 
nonprofits without access to an aca-
demic library or the budget to gain 
access to some of the sources named 
above must connect with regional or 
state libraries, either virtually or in-
person. other sources we use are sub-
scription based, such as Lexisnexis
for development Professionals, relsci, 
iWave, and ResearchPoint. Keep in 
mind, however, that information ven-
dors are only using publicly available 
data or data they purchase legally
through suppliers. 
Beyond these databases, we access 
federal and state Websites, county 
Websites (for property and tax informa-
tion), and even family court data (for 
divorce decrees) when necessary. We 
subscribe to regional business maga-
zines, online magazines, and journals 
and read the news every day. above 
all, we use a word that is dreaded in 
librarianship: google. But the “big g” is 
just one of many—we use a variety of 
search engines and search terms and 
operators to achieve the highest level of 
credible, verifiable results. 
Analyze the data, using any one of 
a wide variety of tools, converting it 
into actionable intelligence. this is 
where the fun starts. We cannot simply 
turn over the many bits and pieces of 
information we have found to fundrais-
ers and leaders. First, the information 
won’t mean a whole lot when given with 
no context or story. second, it won’t be 
actionable. and third, the fundraiser 
may look at a single data point and 
think, erroneously, that this is the item 
or fact to discuss with the prospect. 
once the raw data are in our hands, 
            INFORMATION OUTLOOK V19 N05 SEPTEMBER/OCTOBER 2015 4
	 	 	 	 	 	
	 	 	 	 	 	 	 	
	 	 	 	 	
 
	 	 	 	 	 	 	 	
	 	 	 	 	 	 	
	 	 	 	 	 	 	 	
   
 
 
    
     
	 	 	 	 	 	
	 	 	 	 	 	 	
 
 
	 	 	 	 	
	 	 	 	 	 	
	 	 	 	 	
	 	 	 	 	 	
	 	 	 	 	 	




CONDUCTING DONOR RESEARCH 
we do the usual: cleansing, organiz-
ing, removing duplicates, and so on. 
then we get to the analyzing stage. 
For many prospect development teams, 
data analysis will fall under one of two 
headings—descriptive or predictive. 
We use descriptive analysis for the 
same reasons many for-profit organiza-
tions do: we determine how our cus-
tomers—in our case, donors—behaved. 
When did they make their largest gift? At 
what age did they make this gift? how 
many times have they engaged with the 
organization (this can be anything from 
online click-thru rates to attendance at 
key events)? the list of questions to be 
answered goes on and on. 
While working for my previous 
employer, i was tasked with implement-
ing data analytics strategies in a shop 
that had little clean data and few infor-
mation resources. But even with these 
limitations, we were able to answer 
some very intriguing questions that our 
leadership had posed. For example, we 
wanted to identify donors with cumula-
tive giving histories of $1M or more to 
the institution and determine whether 
there were any patterns in their giving. 
did they give solely to athletics? did 
they split their gifts among many units? 
did they have an endowed fund that 
they continued to support? 
as we dove into the data, we also 
decided to investigate whether there 
was a significant correlation between 
household giving and a donor’s age 
once total gifts hit the $1M mark. We 
presented a scatter plot to leadership 
showing there was a definite cluster 
between the ages of 65 and 75. once 
we completed the initial phase of the 
project, we did a bit of predictive analy-
sis with this donor group. We analyzed 
the data marker of giving patterns to see 
if we could predict if and when some 
of these major donors would be most 
likely to make a significant gift. With at 
least four of these donors, there was a 
definite pattern of large gift/small gifts/ 
large gift. 
taking this information to fundrais-
ers helps them understand when these 
particular donors may be most likely 
to make a large gift again, and to plan 
Many of us in prospect development 
like knowing that the strategic 
intelligence we bring to the table 
will help foment change. 
accordingly. the use of such predictive 
analytics is still growing in the pros-
pect development field, and while more 
sophisticated organizations are able to 
do this in-house, many use vendors to 
produce predictive models to identify 
prospects. 
Communicate the intelligence to 
the decision maker. Like ci staff in 
for-profit organizations, we who work in 
the nonprofit sector must take our final 
data findings to leadership. Because 
prospect development is definitely the 
“science” of fundraising (our fundrais-
ers and leadership tend to comprise the 
“art”), we strive to avoid using technical 
terminology and present our analysis 
in easily understood, actionable deliv-
erables. 
Most prospect development shops
produce prospect profiles. these are 
text documents that detail the pros-
pect’s education, employment, assets, 
philanthropy and other data points. For 
the analytics pieces, we produce data 
visualization materials. Bar and pie 
charts tend to get the most use since 
they are arguably the easiest to under-
stand, but we have also been known 
to utilize scatter plots, graphs, and 
infographics. access to professional-
grade tools to assist with this function 
varies by organization, with many larger 
institutions using tableau. My personal 
experience has been with free online 
tools, such as datahero and excel. 
since the decision makers are often 
the same people who meet with the 
prospects, it is imperative that any data 
presentation be clean and easily inter-
preted. as part of our deliverables, we 
point them to the pertinent pieces (such 
as talking points, tag statements, and 
key data markers) regarding the con-
stituency we are discussing. We always 
attempt to present large data analytics 
projects in person. We want to empower 
our decision makers to use the data 
to a competitive advantage, and if this 
means answering questions (no matter 
how simple), then we must do so. 
Appreciating Granular Data 
now that the similarities between com-
petitive intelligence in the for-profit and 
nonprofit sectors are clear, you may 
wonder what makes for a good prospect 
development team member. clearly,
the qualities are the same as those 
needed by someone seeking employ-
ment in the ci field: 
•	 The ability to understand the busi-
ness (or, in our case, the nonprofit 
environment); 
•	 Knowledge of the needs of the deci-
sions makers; 
•	 The capacity to identify the stake-
holders, customers, and competitors; 
•	 The ability to translate what may 
seem like ethereal requests into 
hard, actionable information; and 
•	 A strong sense of quantifiable data, 
data structure, and, of course, statis-
tical analysis. 
one possible wrinkle in this formula 
is that many of us in prospect devel-
opment are invested in the work of 
our nonprofit organization. We may be 
alumni of the institution, or be passion-
ate about the organization’s mission on 
a personal level. Many of us in prospect 
development like knowing that the stra-
tegic intelligence we bring to the table 
will help foment change. 
there is a strong contingent in this 
field with library and information sci-
ence backgrounds, which speaks to 
the level of sophistication within our 
realm. My personal experience has
been that librarians tend to be passion-
ate about user services and data needs. 
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channeling these passions to promote 
change while using the skills we have
learned can be a natural progression 
for those of us from the library and 
information science fields. 
over time, competitive intelligence 
principles will be utilized more fre-
quently to take nonprofit fundraising 
to new levels. as there has not been a 
significant increase in philanthropic giv-
ing (as a percentage of income) in the 
united states in over a decade, non-
profit organizations are recognizing that 
they need to apply more scientific and 
data-centric information to their fund-
raising strategy. in addition to using 
marketing concepts for broad-reach 
media campaigns, nonprofits will come 
to appreciate the granular data that are 
needed to identify and cultivate donors. 
competitive intelligence will continue 
to be a participant in the nonprofit are-
na—just make sure you call it prospect 
development, though. SLA 
If you’re only getting the print edition of 
The Globe and Mail, you’re missing all this: 
• Hundreds of daily stories only available online 
• Continuously updated news and analysis 
• Access to Globe Unlimited on your desktop, 
tablet and smartphone devices 
• Discounts for groups of 5 employees or more 
• Convenient annual billing, making budgeting easier 
Your employees deserve the best coverage of news, 
business, and politics, so get GLOBE UNLIMITED. 
To learn more about Globe Unlimited, or get a quote for your group, 
please email enterprisesales@globeandmail.com 
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CONDUCTING DONOR RESEARCH 
Finding Those Who 
Are Ready, Willing 
and Able to Give 
a Librarian heLps a foundation raise money by researching 
the backgrounds of individuaL donors, identifying new Leads, 
and tracking industry and organizationaL trends. 
BY SABINE SCHULLER, MLIS 
“S o, you work for rotary?” he asks, glass in hand. “i have an aunt who goes to lunch meetings 
every week—i think she’s a member 
of a rotary club. But what do you guys 
actually do?” 
For a donor researcher at the rotary 
Foundation, this is fairly typical cocktail 
party conversation. if i’m asked about 
rotary, i describe it this way: rotary is 
a nonprofit association of global com-
munity leaders who volunteer to work 
together for the common good. there 
are local rotary clubs in more than 200 
countries, helping both their local com-
munities and others abroad. 
rotary has about 1.2 million mem-
bers, with the largest numbers in the 
united states, india, Japan, and Brazil. 
rotary members come from a wide 
range of professions, including busi-
ness owners, civil servants, artists, and 
doctors. all have unique perspectives, 
but they share a unifying desire to 
improve lives everywhere. they imple-
ment service projects focused on polio 
eradication, economic development,
health, literacy, water and sanitation, 
and peace. 
rotary is actually a union of two 
organizations under one banner. rotary 
international is the membership associ-
ation; the rotary Foundation manages 
humanitarian efforts and raises funds. 
the seed of the foundation was plant-
ed almost 100 years ago, when leading 
volunteer Arch C. Klumph suggested 
establishing an endowment “for the 
purpose of doing good in the world.” 
the endowment’s first grant, in 1929, 
was for $500 to a nonprofit that would 
become easter seals. Last year, the 
foundation used donations from rotary 
club members and friends to fund grant 
projects totaling $71 million. 
SABINE SCHULLER is a donor researcher at the rotary Foundation,
a volunteer organization of professional and business leaders that 
initiates humanitarian projects around the world. she can be reached
at sabine.schuller@rotary.org. 
Rotary’s Fundraising Structure 
With that volume of grant funding, gen-
erating financial support is an ongoing 
effort. the rotary Foundation plans to 
raise $2 billion for its endowment by 
2025 to ensure it can continue to help 
meet the world’s vital needs for genera-
tions to come. the foundation also sets 
annual fundraising goals—this year’s is 
$130 million. 
raising money is a joint effort by rotary 
club members and professional fund-
raising staff located in north america 
and in rotary’s international offices
(in switzerland, india, australia, south 
Korea, Japan, and Brazil). Rotarians in 
leadership positions commit to raising 
money within their regions. the fund-
raising staff support these volunteer 
efforts and are also responsible for
separate fundraising efforts. 
the rotary Foundation is a mature 
organization, with long experience in 
planning and implementing service 
projects. it has what is considered a 
mid-size fundraising team—about 70 
people, if you count everyone from
support staff to the director of fund-
raising. direct fundraising efforts are 
segmented into five main areas, divided 
mainly by gift size: annual giving, major 
gifts, principal gifts, planned gifts, and 
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CONDUCTING DONOR RESEARCH 
partnerships. these efforts are sup-
ported as follows: 
•	 Six employees focus on encourag-
ing smaller, general donations to the 
foundation in the annual giving area. 
•	 Twelve major gifts officers in the 
united states and canada seek 
donations of $10,000 or more. a
principal gifts officer works with 
donors who can contribute $1 mil-
lion or more. 
•	 The five planned gifts staff members 
concentrate on gifts that involve a lot 
of forethought and preparation, like 
donations of stock, real estate, life 
insurance, and estates. 
•	 The partnerships area concentrates 
on corporate and foundation gifts. 
according to a recent study, a large 
nonprofit organization can expect to 
have six donor researchers assisting 
fundraising staff, with an average of 
11-15 years’ experience. the largest 
concentrations of donor researchers in 
the united states are in new York and 
california; overall, 64 percent are in 
higher education, and 11 percent are in 
health organizations such as hospitals. 
the average annual fundraising goal 
for nonprofits worldwide is between 
$10 million and $25 million. if you’re 
in a smaller organization, your fundrais-
ing goal may be lower, but you might 
be wearing more “hats.” staff may be 
stretched so thin that one person is 
responsible for gift processing, special 
events, and publicity, leaving little time 
to invest in prioritizing the donor pool. 
at rotary, three people assist with 
donor research: a senior research spe-
cialist, a research coordinator (who 
reports to the senior research specialist), 
and a co-worker who can provide assis-
tance if there’s ever a large upswing in 
projects. as the senior research special-
ist, i’ve been called a golden retriever, a 
stealth reference librarian, and a rock 
star. however, when people ask me 
what i do, i usually say i’m a treasure 
hunter. i point my front-line fundraising 
co-workers toward those who are most 
ready, willing, and able to support our 
programs. 
Overseeing Donor Identification 
if you’re involved in business develop-
ment at your organization, think of all 
the ways you help your rainmakers or 
sales force. donor (prospect) research 
is a lot like qualifying sales leads in the 
for-profit sector. But instead of finding 
business clients, i identify likely bene-
factors. 
i view my overarching purpose as 
overseeing donor identification efforts; 
i also conduct research and manage 
information to support rotary’s fund-
raising goals and strategic plan. My 
job is to identify and prioritize the 
research needs of not only my immedi-
ate co-workers, but anyone else at my 
organization (whether staff member or 
volunteer) who is involved in fundrais-
ing. My main priorities are researching 
individual donor backgrounds, identify-
ing new leads, noting industry and orga-
nizational trends, and—my favorite— 
answering reference questions. 
in my day-to-day work life, i do these 
things in many ways: 
•	 I provide funder background infor-
mation for front-line co-workers 
and decision makers. For example, 
i once identified and researched 
an asian rotary club member with 
great financial capacity. he was so 
modest that his fellow members 
were surprised to find out he was 
a billionaire. once they knew of his 
potential and asked for additional 
support, he became one of rotary’s 
largest donors after years of contrib-
uting small amounts. 
•	 I perform lead management and 
data mining tasks. For example, 
i helped rotary’s Latin american 
fundraiser decide where to concen-
trate her energies in an 18-country 
territory. i gave myself the special 
challenge of explaining my results 
and recommendations in spanish. 
•	 I created a list of past grant spon-
sors working in basic education and 
literacy as part of an international 
Literacy day outreach project. 
•	 I conduct research on benchmarking 
fundraising trends and institutions 
and perform special projects. i com-
piled a 15-year history of rotary’s 
work in africa that helped stretch a 
fundraiser’s half-hour meeting with a 
large grant maker to two hours. 
•	 I compare our donor recognition 
programs with those of peer organi-
zations like the Lions and Kiwanis, 
informing our donor recognition 
strategy to ensure rotary’s support-
ers are motivated and appreciated. 
•	 I answer frequent and not-so-fre-
quent reference questions. here are 
two of my favorites: 
a. the rotary Foundation’s 100th 
anniversary is in 2016-17. What 
other foundations are 100 years 
old? 
b. Who can appraise a potential gift 
of 16-mm film that recorded John 
F. Kennedy’s presidential cam-
paign? 
‘Department of One’ 
When I started working at Rotary, the 
foundation had only four major gifts 
officers for the entire united states, 
essentially dividing the country into 
quarters. My role consisted primarily 
of finding, evaluating, and synthesiz-
ing information on current and future 
donors. the front-line fundraisers would 
use this information to guide conver-
sations about supporting the rotary 
Foundation. 
over time, the number of fundrais-
ers grew, and so did their information 
needs. We started with only U.S.-based 
fundraisers; now they’re present in eight 
countries. even as we grew, i was still a 
“department of one,” and i found it 
increasingly difficult to meet everyone’s 
information needs. 
My approach to this challenge has 
evolved, from cross-training co-workers 
to training major gifts officers to find 
basic information themselves to recruit-
ing interns and work-study students. 
after several years of my taking these 
steps, money was made available to 
hire a full-time research coordinator. 
in our tiered service approach, she 
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CONDUCTING DONOR RESEARCH 
is responsible for ensuring data qual-
ity and providing basic research on 
donors. this gives me time to do more 
analysis and complex research—while 
i’m still sometimes asked to find some-
one’s phone number, most of my time 
is now spent identifying donors on a 
larger scale. 
With the increase in staff has come 
(luckily!) more and better access to 
data. When I first started, our mem-
bership database couldn’t export and 
sort data without assistance from our 
it department. now we have a data 
reporting system that allows any staff 
member to access other areas’ infor-
mation. 
Last year, i took on a very complex 
request: identifying potential supporters 
with a very particular background for 
a special outreach project. i was able 
to write my own queries, incorporating 
relevant data from different parts of 
the organization to answer my ques-
tion. i have since paid a “performance 
penalty” for my success—co-workers 
noticed i could do this type of work and 
began asking, “if you have time, could 
you help me find . . .?” 
‘Union of Head and Heart’ 
My work as an information professional 
adds value to the rotary Foundation in 
several ways. the most significant is my 
ability to discern what is most important 
and prioritize needs over wants. For 
example, there have been times when 
a rainmaker has rushed to my desk, 
saying he’s about to ask a donor for a 
gift. he needs research—anything and 
everything i can find—ideally by last 
thursday. 
once we talk it through, however, it 
usually turns out that his needs are not 
quite so extensive. say, for example, i
find out he’s pursuing a future gift from 
a potential donor who just sold her very 
lucrative business. in this case, the 
most important thing to know is the sale 
price of the business so the fundraiser 
doesn’t ask for too small or too large 
a gift. in these cases, i save everyone 
time and trouble by narrowing the ques-
tions down to the essentials. 
over time, my co-workers have adopt-
ed this approach and now sometimes 
proactively tell me what they think is 
most important to them. the work i do 
identifying our potential best donors— 
those most able and likely to give— 
follows the same principles. there’s no 
point in asking a kindergarten teacher 
for $1 million if he struggles to donate 
$100 yearly. 
an additional skill i bring to rotary 
is my ability to keep my ears open and 
detect current and upcoming infor-
mation needs. sometimes a colleague 
and i find ourselves waiting by the 
printer, and in our casual conversa-
tion i learn that her department would 
like to be notified immediately when a 
donor passes away so they can offer 
condolences. Well, I can write a query 
in a database that tracks obituaries so 
that an e-mail message is generated 
whenever a donor dies. it’s a union of 
head and heart—using data to carry out 
a compassionate act. 
one more strength is my ability to 
look beyond my organization and indus-
try, keeping my eyes open for trends 
affecting fundraising and non-govern-
mental organizations. since i work for 
an international organization, my ter-
ritory stretches around the globe. the 
united states, compared with the rest 
of the world, is a treasure trove of pub-
licly available information. that could 
change if public sentiment changes. 
By way of comparison, my job would 
be very different if i worked in canada 
or europe, where more personal data is 
protected. Most fundraising in canada 
relies on the three-year census for
aggregated demographic information,
as it’s extremely difficult to find indi-
viduals’ asset information. When the 
european court ruled on the “right to 
be forgotten,” it limited search engine 
results based on an individual’s wishes 
to remain anonymous. While such a 
sea change wouldn’t happen in the 
united states overnight, the trend defi-
nitely bears watching and maybe even 
deserves brainstorming a few “what if” 
scenarios. 
if you found yourself nodding your 
head as you read this article and iden-
tified with many of these skills and 
situations, donor research might be an 
avenue worth exploring. Many who hold 
an MLis have transitioned to this field, 
bringing their considerable information 
abilities to new areas. 
Who knows? We might bump into 
each other at the next cocktail party. 
Additional Resources 
association of Professional researchers 
for advancement. PrsPct L donor
research listserv. discussion list. 
hogan, cecilia. 2007. Prospect
Research: A Primer for Growing 
Nonprofits. Burlington, Mass.: Jones & 
Bartlett Learning. 
Schoenberger, Elisa. 2015. What Is 
a Prospect researcher? Blog post.
association of Professional researchers 
for advancement-illinois chapter, april 
6. 
Supporting Advancement. Website. 
http://www.supportingadvancement. 
com/research/research.htm. SLA 





	 	 	 	 	 	 	 	 	















         





    
    




         
SLA MEMBER INTERVIEW 
10 Questions: 
Michelle Bond 
Some people take along bookswhen they go to the beach.Michelle Bond wants to put anentire library next to a beach— 
in australia, no less—and work there. 
Prior to becoming an academic 
librarian in 2013, Michelle traveled 
extensively, visiting and living in north 
america, europe, australia, and new 
Zealand. While she enjoys her job as 
a science faculty librarian at Liverpool 
hope university, she wants to return to 
australia someday and live her “dream 
life” as a librarian near the beach. 
in the meantime, she’s staying busy 
creating a Libguide for the sLaacademic 
division and organizing a new confer-
ence for recent library school graduates 
to present their dissertation research. 
and she’s still traveling—she attended 
sLa 2014 in Vancouver (thanks in part 
to an early career conference award 
co-sponsored by sLa europe and the 
academic division) and participated in 
a week-long library staff exchange pro-
gram in helsinki earlier this year. 
Information Outlook talked to Michelle 
about her decision to get a “proper job,” 
her own dissertation research, her views 
on social media, and what she’s learned 
from her travel experiences. 
her passion for traveL and her Love of Librarianship 
have given micheLLe bond an appreciation of the diverse 
job roLes and experiences of sLa’s members. 
BY STUART HALES 
You graduated from college in 2003 
and entered library school eight years 
later, in 2011. What did you do during 
those eight years, and what made you 
decide to become a librarian? 
i was mostly traveling, to be honest. i
also worked at a lot of different jobs— 
mostly boring jobs—just to make money 
to get by. and i saw a lot of different 
kinds of workplaces, from insurance 
companies to newspapers. 
i lived in canada for a year, came 
back to the U.K. for a bit, went to 
australia and new Zealand for around 
three years, came back to the U.K. 
again, then went to spain and the u.s. 
for a little while. then i came back 
home and realized i needed to get a 
“proper job,” as my Mum would say. 
it’s hard to remember now what
made me get into libraries. i’ve always 
enjoyed visiting and being in libraries— 
while i was overseas, i used the local 
public libraries a lot. in retrospect, the 
one thing i did that kind of sparked the 
idea of becoming a librarian was that i
went to a meeting about a book group 
at my local public library where i lived at 
the time. it was run by one of the librar-
ians, and she left her business cards at 
the end and said, “contact me if you 
have any questions.” and i thought, 
oh, i didn’t know that was a job, but it 
sounds interesting! 
so i contacted her and asked her 
for some work experience. it was in a 
public library, and the work was really 
interesting to me. then i applied for a 
job as a graduate trainee librarian at the 
university of Leeds, and i got it. i loved 
the year i spent there as a trainee, and 
it really solidified my decision to work 
in libraries. 
STUART HALES is senior writer/editor at sLa and editor of 
Information Outlook. he can be reached at shales@sla.org. 
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When did you first hear about SLA, and 
why did you join? 
i first heard about sLa while i was 
working at the university of Leeds. i had 
joined twitter and was starting to follow 
more and more information profes-
sionals and get more of an idea about 
librarianship by joining in conversa-
tions. that’s how i heard about sLa—a 
lot of people were tweeting about the 
early career conference awards, and 
one of the previous award winners, ned 
Potter, used to work at the university 
of Leeds. 
after that i started to hear more and 
more about sLa through twitter and 
people like ned writing about their
experiences. People were always so 
enthusiastic about sLa—they always 
said positive things. so that encouraged 
me to join, and it has definitely been my 
experience. 
Speaking of the Early Career 
Conference Awards, you won one 
and used it to attend SLA 2014 in 
Vancouver. What were your key take-
aways from that conference, and what 
advice would you give someone attend-
ing his or her first SLA conference in 
2016? 
My early career conference award 
was co-sponsored by sLa europe and 
the academic division, and i’m really, 
really grateful to both of them. i found 
the conference to be incredibly friend-
ly and welcoming—all of the positive 
things i’d been hearing about sLa came 
true in Vancouver. it was just a great 
opportunity. 
While at SLA 2014, I attended a lot of 
academic division events, and since the 
conference ended i’ve been involved on 
the division’s board, so that’s been 
really good. i guess that’s one of the key 
takeaways—to get involved with your 
division or chapter, because sLa is all 
about the members and their involve-
ment. 
i chatted a lot with people i’d never 
met before, so i got to know more of the 
sLa europe members and also people 
from around the world. it was great 
to meet them and find out about the 
kinds of jobs they have, particularly in 
america. america is much bigger than 
the U.K., and there are just so many dif-
ferent kinds of library jobs there. so the 
diversity of the profession was another 
one of the takeaways for me. 
also, i would encourage people to 
discover new things. i went to the all-
sciences Poster session, and there was 
a woman who had a poster about using 
cockroaches as therapy pets. and i
thought, wow, i would never, ever think 
about cockroaches as therapy pets! 
(laughs) so that’s another takeaway— 
keep an open mind. You never know 
what you’ll discover. 
so my main piece of advice is to talk 
to as many people as you can. one 
person in particular you must meet is 
tracy Maleeff. she’s just absolutely fan-
tastic, so positive and so encouraging. 
and i’d be remiss if i didn’t encourage 
attending the academic division ses-
sions, because they always have great 
programming. 
While we’re on the subject of confer-
ences, I see you’re collaborating with 
a few other information professionals 
in England to launch a new conference 
this year: the Library and Information 
Science Dissertations Conference, or 
LISDIS. What prompted this venture, and 
what do you hope to accomplish with it? 
What prompted it was that I and my 
co-organizers, Jess, emily, and rosie, 
were at an event in March of this year, 
and one of the presenters was talking 
about her dissertation research. she 
was incredibly enthusiastic about it, 
and we were all tweeting about how 
awesome it was that she was so enthu-
siastic and saying it’s a real shame that 
most librarians aren’t able to express 
their enthusiasm about their research 
to others. You do your dissertation, and 
once you finish it, you move on. 
in my case, when i finished my dis-
sertation, i got a new job the next week, 
and within a month i had started the 
job. so there was no time to think about 
presenting my research or writing a 
conference paper. 
Lisdis came about from that
thought—there’s a lot of great research 
SLA MEMBER INTERVIEW 
Michelle at her desk in the library at Hope
Liverpool University. The librarians sit on the
library floor at subject support points. 
out there, and there aren’t enough 
forums to present it. We wanted to offer 
a forum for recent grads to talk about 
their research and also get some pre-
senting experience. a lot of library con-
ferences are big and international and 
kind of scary once they’re established, 
and submitting something to those con-
ferences is probably a step above what 
you would do if you had just completed 
your dissertation. our conference is
perhaps more accessible and achiev-
able because it’s specifically focused on 
dissertation research. 
so, being able to offer this opportu-
nity to recent library school students to 
present their research is one goal, but 
we also wanted Lis professionals to be 
able to hear about that research. it’s 
not just about putting the research out 
there, but being able to connect it with 
what’s happening in library practice 
as well. We hope we’ll be starting new 
ideas and connections—just as we set 
up this conference based on one pre-
sentation, hopefully the presentations 
at the conference will spark some new 
ideas and connections as well. 
We have a range of presentations 
scheduled around different themes,
and also a keynote speaker coming to 

























              
In 2011, Michelle visited Bosnia and Herzegovina, where she posed for a photo in Mostar with
the reconstructed Stari Most bridge in the background. The original bridge, constructed in the 
mid-1500s, was destroyed in 1993 during the Croat-Bosnian War. 
SLA MEMBER INTERVIEW 
talk about how to publish research as 
a journal article. our criterion for the 
presentations was that you had to have 
finished library school within the past 
three years. so some of our presenters 
graduated a couple of years ago, while a 
few finished their course in september. 
it’s a really interesting mix. 
Your own library school disserta-
tion was titled “An Investigation into 
the Recreational Reading Habits 
of Undergraduate Students at the 
University of Sheffield.” What do under-
grads at Sheffield read, and did their 
reading habits surprise you or provide 
you with any new insights? 
i can’t even remember right now how 
i came up with the topic. ironically, 
although i’m helping organize the Lisdis
conference, i’ve never done anything 
with my research at all. occasionally 
i’ve tweeted about my topic, but i’ve 
never done anything with it. 
the main thing i learned from it 
was to send out your survey at exam 
time, because students will want to 
procrastinate and will complete your 
survey to avoid studying. i got a really 
great response to my survey relative to 
my classmates just because i sent my 
survey during the May exam period, 
when the students were supposed to 
be studying. 
as for what they read, it wasn’t really 
focused on that. the premise of the dis-
sertation was whether academic librar-
ies should have recreational reading 
collections, and it could have gone in 
several different ways. i originally want-
ed to do something around whether 
public libraries and academic libraries 
should work together more to pro-
mote recreational reading. i scaled the 
research down a lot, and it ended up as 
this topic. 
Basically, what i found was that stu-
dents would appreciate having recre-
ational reading stocked in their uni-
versity libraries; they would rather not 
have to go somewhere else to get that 
material. Lots of the students read for 
pleasure—94 percent, which i thought 
was a really great result. obviously
there was some inherent bias in the 
survey, because people who read for 
pleasure were probably more likely to 
respond to the survey. they also had a 
preference for reading fiction over non-
fiction, which i thought was interesting. 
their main reason for not reading was a 
lack of time more than anything else— 
reading for academic work meant they 
didn’t have time to read for pleasure as 
well, which chimes with my own experi-
ences. 
the other thing i found was that 
students are more likely to buy books 
than to borrow them, which i think is 
particularly interesting for libraries. as 
we know, students don’t have much 
money, so this poses another avenue 
for research. i didn’t take the next step 
of the research, which would have been 
to conduct in-depth interviews, but it 
would have been interesting to follow 
up. 
Speaking of new insights, you spent a 
week in June at the Helsinki University 
Library in Finland as part of a program 
for library professionals interested in 
benchmarking practices and network-
ing. What did you like best about the 
experience, and what did you learn 
that changed or enhanced your view 
of librarianship? 
i got involved in it because across 
europe there’s a program called 
erasmus, through which staff and stu-
dents of european universities can go on 
exchange to other universities. helsinki 
university runs a library staff exchange 
week, so around 15 library staff from 
across europe can go to helsinki and 
get together for a week, which is really 
awesome. 
one of the things i really enjoyed 
about it was the same thing i enjoyed 
about the sLa conference, which was 
meeting a lot of people and getting to 
chat about libraries for a week. it was 
a really fun week, and we had lots of 
time scheduled during the day for dis-
cussions about different library topics. 
But we also had plenty of free time in 
the evenings. one evening we went to 
a place called Villa Vuosanta, which 
has a sauna and a Jacuzzi, and we 
had a barbecue, which was fantastic 
and a real insight into Finnish culture. 
our hosts were amazing as well—they 
taught us about Finnish culture and 
food and some of the language, and 
answered just about every question we 
asked about Finland. 
it was really great to learn from other 
librarians across europe and see how 
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different cultures influence academic 
librarianship. there was a librarian from 
croatia, and one evening she was telling 
us about her experiences during the 
Balkan war. When she was a child at 
school, she had to hide in bomb shel-
ters. croatia has been an independent 
country for over 20 years now, but after 
the war, universities had to be set up 
again and libraries had to be rebuilt 
from scratch. she had to transfer all of 
the information from the card catalogs 
onto an online catalog, and do other 
things that we take for granted. 
the best thing about the exchange 
was learning about the different types 
of academic libraries and academic 
librarian jobs. i’m a faculty librarian, 
which is like a subject liaison librarian, 
but there were people in the program 
who were systems librarians, and we 
had someone who was a communica-
tions librarian whose whole job revolved 
around communications with users and 
maintaining the library’s social media 
presence. so it was really interesting to 
find out about those roles and the many 
specialties within libraries beyond the 
U.K., and to see where there was over-
lap but also what our differences are. 
i’ll just mention that i’m doing a 
Libguide for the academic division 
around international academic librari-
anship, because i’m the international 
relations chair for the division. so i’ll be 
bringing some of my helsinki experi-
ences into that as well. i’m hoping to 
make it available early next year. 
You’re currently working toward a post-
graduate certificate in learning and 
teaching in higher education. What’s 
your motivation in pursuing this certifi-
cate, and do you think teaching skills 
are important only for academic librar-
ians, or do they have wider applica-
tions? 
i’ve been a librarian for two years 
already, and i’ve done quite a lot of 
teaching during that time. But what i’ve 
learned has been from trial and error 
and experience and a bit of learning 
from my colleagues as well, and it’s 
given me confidence in my ability to 
stand up in front of a group of people 
SLA MEMBER INTERVIEW 
Something new is always coming out. 
But predicting what that thing will be 
is a fool’s game. 
Michelle and her fellow participants in the 2015 Erasmus academic librarian trip to Helsinki
University line the stairs of Kaisa House, the main university library. (Photo by Veera Ristikartano) 
and teach. 
What this certificate has given me has 
been more of an idea about the theories 
of learning and teaching, about how 
people actually learn and how to design 
your teaching around how people learn. 
it all starts with the learner—that’s a key 
concept i’ve been learning about and 
trying to apply. so, if i’m trying to teach 
academic staff how to use reading lists, 
i find out what they know already and 
go from there. it’s really given me an 
idea of where and how i might be able 
to improve my teaching. 
and i absolutely do think this applies 
in all areas of librarianship, because 
many librarians teach in some ways, 
whether it’s showing someone how to 
use the library catalog or engaging 
in coursework discussions on twitter. 
You’re always teaching something. so 
i definitely think the things i’ve learned 
can be applied in all different areas of 
librarianship. Yes, my certificate is in 
learning and teaching in higher educa-
tion, but there are all kinds of teaching 
courses, and i would certainly encour-
age any librarian to take one. 
Prior to entering library school, you 
earned another certificate, this one in 
project management. Surveys show that 
SLA members rate project management 
as one of their top skill objectives. Why 
did you take the course, and how has it 
helped you in your library career? 
What prompted me to earn it was that 
time when i got home from overseas 
and i was wondering what i would do 
next. i was thinking of becoming a proj-
ect manager at that time, and i would 
absolutely have been terrible at that, so 
i’m really glad that i discovered librari-
anship instead! 
the project management certificate 
that i undertook was really basic—it 
introduced students to the concepts of 
project management and the terminol-
ogy. the way it has helped me, i guess, 
is by creating an awareness of project 
























	 	 	 	 	 	 	
 
 













         
 
          
SLA MEMBER INTERVIEW 
I think the one thing that will always 
hold true is that people want to connect 
with each other. 
planning and how to do things like 
structure a project and think about how 
long it might take and who should be 
involved. and i do try, when i work on a 
project, to think back to that certificate 
and ask myself what i can apply to the 
project. 
For example, i’m working on a collec-
tion management policy review at the 
moment, so i’m thinking about planning 
the time, because we have to take it to 
a library steering group in January. how 
are we going to achieve all of the stages 
of the review before January? applying 
the things i learned when earning my 
certificate will help me answer this. 
i don’t know if it has helped in terms 
of getting jobs, but it’s definitely some-
thing i’d like to learn more about. i
wouldn’t say that my project manage-
ment skills are excellent by any means, 
but i’ve certainly worked on a lot of 
projects, so it would be kind of nice to 
take it to the next level and learn a bit 
more about project management. 
You’ve mentioned Twitter a couple of 
times during this interview, and you’re 
active on #SLAtalk Twitter chats and on 
social media in general. Do you foresee 
social media losing its luster in the 
years ahead or continuing to evolve and 
grow, and what are the potential impli-
cations for librarians and information 
professionals? 
i’m hesitant to make any predic-
tions, because people always sound 
silly when they make predictions. i
think it will evolve, because technol-
ogy always evolves. something new is 
always coming out. But predicting what 
that thing will be is a fool’s game. You 
can’t predict what the next evolution in 
technology is going to be. 
i’m the social media lead for my 
library, so i find it interesting to keep 
up with it. i’m a big fan of twitter, but 
whenever i talk to students about social 
media, they’re always on Facebook 
rather than twitter. also, our library’s 
Facebook page has a lot more “likes” 
than our twitter account has followers, 
which is contrary to a lot of trends and 
what other libraries have experienced. 
i think the one thing that will always 
hold true is that people want to con-
nect with each other. i think there’s 
been a sort of semi-backlash already 
in terms of people setting up groups 
to actually meet in person. they don’t 
want to just connect online; they want 
to meet in person as well. But whether 
it’s through social media or the next big 
thing, people will always be seeking that 
connection. 
so, what are the implications for
librarians and information profession-
als? i think it’s just a matter of being 
aware of what’s out there, of knowing 
what technologies are available and 
how people are using them. having the 
right attitude, i think, is essential—a 
willingness to be open and to learn, 
which many information professionals 
already have. it’s not necessarily about 
specific tools as much as having the 
attitude to learn and experiment. 
While you have your crystal ball handy, 
look into your own future. Do you 
expect to make a career of academic 
librarianship, and if not, what alterna-
tive path or paths do you think you 
might follow? 
it’s a difficult question, really, because 
i never expected to enjoy having a job— 
ever. (laughs) While I was earning my 
first degree, i found my love of traveling, 
and i never, ever thought i would love 
a job as much as i loved traveling. and 
i love my job almost as much as i love 
traveling, so librarianship comes pretty 
close to traveling in terms of things that 
i really love. 
When I started out in libraries, I actu-
ally wanted to become a public librar-
ian, because that’s where i did my work 
experience, and i love public libraries. 
Michelle pauses for a picture at the base of the 
Petronas Towers in Kuala Lumpur, Malaysia, in
2009, on the final leg of a 3-year trip to Asia, 
New Zealand and Australia. 
But the situation in this country is so 
terrible for public librarians—you rarely 
see any new job openings. When I saw 
my job come up, i thought it was a real-
ly good option. and i love working for 
my university, and i have so many great 
colleagues, so it was a good decision. 
the things i love about librarianship 
are transferable across the different
types of careers you can have in the 
profession. so i wouldn’t say that i’ll 
always stick with academic librarian-
ship, because i don’t know what’s going 
to interest me next year or in 10 years’ 
time. i could even decide that i want to 
go back to traveling the world for a time 
rather than be a librarian. 
i do have one long-term goal. i never 
really plan; things just sort of happen 
for the better. But my long-term goal is 
to move back to australia. so if i can 
work in a library in australia, preferably 
near a beach, that would be my dream 
life. SLA 
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INFO RIGHTS 
Are You Legally Using 
Content on Your Website? 
Who owns the content on your Website? Do you have 
permission to post all of it? If not, remove the questionable 
content or get permission now. 
BY LESLEY ELLEN HARRIS 
Your library’s Website or blog is a key 
entry point to the wealth of information 
and knowledge in your collection. Your 
Website (which also covers your blog 
for purposes of this article) may well 
go beyond a search center and provide 
news and analysis through original con-
tent, such as articles and images, as 
well as content created by others. 
Using content on your Website raises 
a number of copyright issues. this
article sets out five rules for keeping 
your Website legal. 
Rule #1: If it’s not yours, don’t use 
it blindly. Before posting content on 
your Website, you should investigate its 
copyright status. Just because you find 
an image on google doesn’t mean it’s 
yours to use—first you must do your 
homework and ascertain that the image 
is in the public domain. not everything 
you find online (and certainly not every-
thing you find through a search engine) 
is free of copyright restrictions. 
similarly, if you find an image on 
someone else’s blog, it’s not yours to 
use. contact the blog owner and get 
permission from him or her to use the 
image. 
even if the document or image 
appears to be in the public domain, do 
the research and make sure it really is 
available for you to use. shakespeare’s 
Hamlet, for example, is in the public 
domain, but an adaptation of Hamlet is 
protected by copyright. 
creative commons licenses are often 
misunderstood. Just because an article 
has a cc license doesn’t mean the 
article is in the public domain; you 
must read the terms and conditions of 
the license to see what’s permitted and 
what’s not. Perhaps noncommercial 
use is allowed without permission, but 
commercial use requires permission; 
perhaps the cc license allows you to 
use the document as is, but you may 
not use just a portion of it or amend it 
in any manner. 
What content can your library use 
without going through the permissions 
procedure? First, you can use any-
thing created by your organization’s
employees during the course of their 
employment, such as articles written by 
employees for your organization’s news-
letter. also, you can use any work that is 
truly in the public domain (this assumes 
you’ve done your homework and deter-
mined that it is an original work and 
that copyright in the work has expired). 
and if you are based in the united 
states, you can post u.s. government 
brochures, maps and other documents 
without obtaining permission. 
Rule #2: If in doubt, get permission.
copyright is generally not black and 
white, and occasionally you will be 
asked to make a judgment call about 
using content without obtaining explicit 
permission. if, in your judgment, your 
use falls within the fair use provision 
of u.s. copyright law (in canada and 
other countries, a comparable principle 
is known as fair dealing), you can use 
the content. Keep in mind that fair use 
is a judgment call and doesn’t mean 
you have eliminated all risk of copyright 
infringement. if you’re in any doubt, get 
permission. 
if you can’t locate the copyright owner 
or the owner does not respond to your 
permission requests, you can’t use the 
content in the united states. if you’re in 
canada or another country that has a 
provision for orphan works or for copy-
right owners who can’t be found, you 
may be able to obtain permission to use 
the content (such as from the copyright 
Board of canada). 
if you can’t get permission, there 
are several other ways to “include” the 
content on your Website. You can sum-
marize the content, provide a link to 
it, or create your own similar image or 
article (there is no copyright protection 
in ideas, history, news or events). 
Rule #3: Read your licenses. When 
you obtain access to content through a 
license, you agree to certain terms and 
conditions when using that content. For 
example, if you purchase images from a 
stock photo site, you are actually buying 
a license to use those images in certain 
ways and under certain circumstances. 
You are not outright purchasing those 
images. You may be able to use the 
images on your Website, but you will 
probably need further permission or an 
upgraded license to use the images in 
a book you are publishing. 
Rule #4: Clean illegal images and 
other content. there is no time like the 
present to perform an audit of content 
LESLEY ELLEN HARRIS has spent her entire career in copyright law, 
as a lawyer-consultant, author, and educator. she developed the sLa
certificate in copyright Management Program in 2007 and teaches the 
nine courses in the program. she has written four books and regularly 
blogs at www.copyrightlaws.com in plain english. she tweets at 
@copyrightlaws. 
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INFO RIGHTS 
on your Website. Prepare a list of all 
the content on your Website, including 
software, images and text. Who owns 
that content? do you have permission 
to post all of it on your Website? If 
not, or if you are unsure, remove the 
questionable content now. don’t wait 
until you hear from a copyright owner 
or attorney. 
if you respect the rights of owners of 
intellectual property, they will probably 
be more inclined to respect the rights 
in the content of your Website. If you 
do receive an e-mail or letter from a 
copyright owner alleging that you are 
using their content without permission, 
investigate the situation and, if neces-
sary, remove the content. 
Rule #5: Know the copyright rules.
the copyright rules for online and digi-
Inside Info 
Continued from page 1 
and local sLa chapters in addition to 
furthering their work with other sJsu
student groups and sLa student groups 
from other schools. to reach a broader 
audience with their programming, the 
group actively advertised their events 
with the silicon Valley, san Francisco 
Bay area, southern california, oregon, 
and new england chapters of sLa. 
in addition to developing and promot-
ing their own events, the group members 
adopted some of the goals espoused 
by the saaac. these goals included 
not only using twitter to expand their 
programming, but also developing an 
online newsletter and conducting a logo 
contest. 
The University of Western Ontario 
Student Group of SLA (SLA-UWO) 
worked hard during the 2014-2015 
academic year to bring networking and 
professional development opportunities 
to MLis students at the university of 
Western Ontario. The group’s executive 
team planned multiple tours of special 
libraries, providing students with oppor-
tunities to network with industry profes-
sionals and see how their unique skills 
can be utilized in various work settings. 
the group also planned fundraisers to 
tal content are almost the same as those 
for print and analog content, but apply-
ing the rules to the internet can lead to 
confusion and uncertainty. i advise you 
to read all you can about copyright law 
and be aware that laws change, as do 
interpretations of court cases. 
sometimes, what appears to be per-
mission-free may not be. investigate 
each image to determine whether it is 
in the public domain, follow the agreed-
upon terms and conditions for stock 
images, and understand the boundaries 
of any creative commons-licensed con-
tent you wish to use. as a general rule, 
assume every image you find online is 
protected by copyright. When in doubt, 
get permission! SLA 
raise money for events and build a com-
munity of students interested in special 
librarianship. the group’s halloween‐o-
grams and Valentine’s day candy-
grams were just two examples of efforts 
that helped fund the tours and events 
planned for each term. 
in addition to the tours and fundrais-
ers, SLA-UWO organized speaker ses-
sions so that students could connect 
with special library professionals and 
learn more about special librarianship 
in the workforce. For example, in coor-
dination with sLa’s toronto chapter, 
the group organized a speaker session 
in late 2014. during the event, students 
were able to learn more about the 
profession and the benefits of joining a 
professional organization such as sLa. 
the group’s winter speaker session 
with nathalie donohue, a canadian 
Broadcasting corporation media librar-
ian, highlighted the importance of being 
adaptable not only in the workplace, but 
beyond the workplace as well. donohue 
revealed that she was going to start 
her own business after the cBc made 
cutbacks that resulted in the loss of her 
job. SLA 
